(ENTER YOUR LOGO HERE)
CONTACT:

(YOUR NAME)
(YOUR TITLE)
(YOUR PHONE)

(YOUR EMAIL)

FOR IMMEDIATE RELEASE

Free Massage to fight hunger!  (ENTER YOUR HEADLINE HERE)
Suraj Spa Salon is giving away fifteen minutes of free massage to people who bring in three cans of food for Manna Foodbank.  (ENTER YOUR SECONDARY HEADLINE HERE)
ASHEVILLE, NC June 6, 2009 (ENTER YOUR LOCATION AND DATE) – The first paragraph is who what where when why.  Make sure that your information is succinct and easy to understand.  Although you want to sound engaging, you do not want to sound like a sales pitch.  Focus on what is unique and special about the information/event.  
You can also include a quote from a member of your spa team or manager.   “Suraj Spa Salon is locally owned and operated and we love the Asheville community.  We want to give back and support organizations like Manna who are helping so many people in need throughout Western North Carolina.  That is why we are giving away massage to people who donate three cans of food,” says Kelly Fisher, Director of Operations.  
This paragraph provides background information about the company.  The size, age, location, and any other facts about the company.  Include a website.  

# # #


NOTE:  Introduce yourself to the local press community.  Let them know you will be sending them press releases!  Press releases can be a powerful tool that keeps your company in the top of mind of writers.  Good luck and email me with any questions, ilana@ismspa.com








